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 Teknologi dan internet telah membawa banyak perubahan dan memberikan 
kemudahan di berbagai sektor, salah satunya sektor finansial. Salah satu produk 
digital yang muncul akibat adanya teknologi dan internet adalah dompet digital. 
Pertumbuhan penggunaan dompet digital di Indonesia mengalami pertumbuhan 
yang sangat pesat. Hal ini ditandai juga dengan banyak bermunculan aplikasi 
penyedia dompet digital di Indonesia. Salah satu penyedia dompet digital di 
Indonesia adalah PT. Fintek Karya Nusantara dengan merek dagang LinkAja. Sejak 
awal diluncurkan, LinkAja telah melakukan berbagai upaya dalam strategi 
pemasaran dan sering berkembangnya perusahaan, LinkAja juga telah melakukan 
perubahan dalam strategi pemasaran yang dilakukan. Namun terjadi kendala dari 
niat untuk menggunakan (Intention to Use) dalam menggunakan layanan dompet 
digital LinkAja. LinkAja merupakan layanan dompet digital besutan Himpunan 
Bank Negara bersama Telkomsel. LinkAja didirikan sebagai pengganti dari merger 
produk TCASH (Telkomsel) , Mandiri e-cash (Bank Mandiri), yap! & UnikQu 
(Bank Negara Indonesia), My QR (Bank Rakyat Indonesia) dan T-Bank (Bank 
Rakyat Indonesia). Pada penelitian ini akan menggunakan metode deskriptif 
kuantitatif dan menggunakan 7-point likert scale dengan mengumpulkan 160 
responden yang lolos screening yang kemudian datanya akan diolah menggunakan 
perangkat lunak LISREL versi 8.8. Dan penulis ingin mengetahui apakah 
Performance Expectancy memiliki pengaruh positif terhadap Intention to Use 
Mobile Wallet. Effort Expectancy memiliki pengaruh positif terhadap Intention to 
Use Mobile Wallet. Effort Expectancy memiliki pengaruh positif terhadap 
Performance Expectancy. Social Influence memiliki pengaruh positif terhadap 
 v 
Intention to Use Mobile Wallet. Facilitating Conditions memiliki pengaruh positif 
terhadap Intention to Use Mobile Wallet pada layanan LinkAja. 
 
Kata kunci: performance expectancy, effort expectancy, social influence, 





















 Technology and the internet have brought many changes and provided 
convenience in various sectors, one of which is the financial sector. One of the 
digital products that emerged due to technology and the internet is a digital wallet. 
The growth in the use of digital wallets in Indonesia is experiencing very rapid 
growth. This is also marked by the emergence of many applications for digital 
wallet providers in Indonesia. One of the digital wallet providers in Indonesia is 
PT. Fintek Karya Nusantara with the trademark LinkAja. Since its inception, 
LinkAja has made various efforts in marketing strategies and company's frequent 
development, LinkAja has also made changes in its marketing strategy. However, 
there were obstacles from the intention to use in using the LinkAja digital wallet 
service. LinkAja is a digital wallet service made by the State Bank Association and 
Telkomsel (state owned telco provider). LinkAja was established as a replacement 
for the merger of TCASH (Telkomsel), Mandiri e-cash (Bank Mandiri) products, 
yep! & UnikQu (Bank Negara Indonesia), My QR (Bank Rakyat Indonesia), and 
T-Bank (Bank Rakyat Indonesia). This research will use a quantitative descriptive 
method and use a 7-point Likert scale by collecting 160 respondents who passed 
the screening, then the data will be processed using LISREL version 8.8 software. 
And the author wants to know whether Performance Expectancy has a positive 
influence on Intention to Use Mobile Wallet LinkAja. Effort Expectancy has a 
positive influence on the Intention to Use Mobile Wallet LinkAja. Effort Expectancy 
has a positive influence on Performance Expectancy. Social Influence has a positive 
influence on the Intention to Use Mobile Wallet LinkAja. Facilitating Conditions 
have a positive influence on the Intention to Use Mobile Wallet on LinkAja services. 
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